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DEVELOPING A PICTURE OF TARGET AUDIENCE INFLUENCES

Purpose

People’s attitudes and behaviour are often the result of multiple influences. These may have developed over many years and be firmly entrenched or, alternatively, are still changing.  This tool will help you consider the influences on people’s attitudes and behaviours so you can build a picture of your target audience’s ‘lives in the round’ and insight into why they behave the way they do.
How to use or apply

Use the chart and example to create a relevant picture of your target audience.

The inner circle highlights the personal characteristics that impact on behaviour, for example people’s values and beliefs about the causes of environmental damage will impact on their willingness to recycle or reduce energy consumption. The light green circles illustrate a number of contexts, for example, home and work where people can perform pro-environmental behaviours. However, there may be less personal control or choices within a work environment if, for example, recycling facilities are not provided.
Source(s)/Reference(s)
· www.thensmc.com 
· The NSMC, Big Pocket Guide (Second edition 2007)
[image: image1.png]Fid Fie Edit View Document Tools Window Help
B‘Q' & D [2]6of0] © ® [w% |- | o fof) i[Fos

Seeing the customer / consumer
in the round

eg: Children
ilustrative examples only

A practical tool:
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